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üOverall methodologies
- If interviewing generic population representatively, CATI will be  

recommended. CATI questionnaire is usually better no longer than 

20 minutes.

- For those low incident product/brand research, pre- recruited and    

CLT is applied. CAPI is very commonly used in CLT. 

üAbout Online
- Now online data collection is popular for kinds of special 

segments research, such as babyôs mom, IT managers, business 

elite who access internet very often. 

- The client is starting to try more types of research. We can predict 

much more online application in the next few years.

üAbout physician and patient interview
- A very good sampling database exists to do physician sampling 

design, due to the organized hospital management.
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üDoing research in Beijing, Shanghai and Guangzhou 
- As the first tier cities, Beijing, Shanghai and Guangzhou are always

selected to collect consumerôsinsight. At the analysis stage, if the

sample is enough, we will do city comparison due to the significant

difference consumerôsliving habit and personality. If sampling more

than those three cities, we always group those three cities as the tier

one city result.

üStatistics is reliable for sampling design reference
- Some people say the statistical data from the government is not so

accurate. But, when doing sampling design, that data is the only solid

for reference, better than none. Further more, country level, province

level and city level data is existed.
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ü Japanese Teens: Internal Market

- Less powerful, more selective as consumers.

- Investment for ñmyselfò is important.

- ñKawaiiò(Cute) ,ñFriendlyò and ñRelaxò are important concepts to 

approach them.

ü Japanese products in Asian Countries: External Market
- Which sweets and drinks are popular in each country?

- How do Asian consumers feel about Japanese products? 

Like?  Dislike?  Donôt Know?
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ü Difference in mind set.
Å Due to country size, Korean firms have always sought 

opportunities overseas cf. Japanese companies only looked at 
Japan.

ü Clients have Different Views on each countries
Å To see marketing opportunities in each market.

ü Speed
Å Korean clients are very time-oriented, quick to make decisions 

based on research result.

ü Growth of Online Method in Korea
Å Korean clients relay on online research result.
Å Comparison with Japanese MR industry, 

especially research fee and speed to respond clients.
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Å Diversity
- Difference of culture among ethnic groups, even language.

- Divided markets for each ethnic groups.

- Diversified consumer behavior.

- Literacy rate is very high even in rural areas.

Å Country Census Singapore versus Malaysia

Å More segments in Malaysia more FGI groups

- Attitude of FGI respondents are very different country to country.
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ü Understand the client business issues
Be aware of where the job is coming from ïlocal office or HQ in Japan, and talk to the right 
people.

ü Length of interviewing
Thai questionnaires will be longer than Japanese or English. Not only for language structure, but 
Thais tend to speak slower.
Please assume 20% longer interview time.
For F2F, no more than 30 minutes.
For CATI, no more than 20 minutes.

ü Experienced team
Itôs a must anywhere isnôt it?

ü Good sampling plan
Since Thai families are big and stay in same areas, considerations on how to select the 
participant
> Focus on purchasers and decision-makers.

ü Good quality control procedures
Fieldwork control > % of quality control in Thailand is already high
DP control > Japanese clients prefer for Double Punching.
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5 tips to make research successful in Thailand
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