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The benefits of a global ISO certification
for research agencies
1 1SO20252

a)
b)

c) 1S020252

d) CEO COO

e)

f) 1S020252



2)

3)

4)

THE SEARCH FOR A PROACTIVE AND
FEASIBLE QUALITY SYSTEM ASSIRM Ricerche di mercato, sociali, di opinione
ASSIRM
ASSIRM Code
a)
b) 1SO9001 15020252
c)

1ISO9001 15020252 ASSIRM Code
ASSRIM Code

2007 12 ASSRIM Code

CONTROLLING THE CERTIFICATION
PROCESS IN THE NETHERLANDS MOA Center for marketing intelligence & research
30 Hallmark group
a) 80
b) 3 MOA
¢) MOA Hallmark group
MOA

MOA
15020252
MOA
1S020252
MOA

MOA IKCC
1S020252 NEN

23 ESOMAR 1S020252
ESOMAR

(QUALITY IN RESEARCH: THE MEXICAN



5

6)

7

EXPERIENCE) AMAI Asociacion Mexicana de Agencias de Investigacion de Mercado

ESIMM AMAI 4 48 175
3
AMAI 38 75

1S020252 ESIMM  Version2
ESIMM AMAI

15020252 SITUATION IN JAPAN
JAB
1SO20252

FRANCE, (A LARGE MATURE MARKET SYNTEC)
SYNTEC Etudes Marketing et Opinion
SYNTEC EMO 63
2
a) 1S09001
b) NF X 50-057 Quality of market and opinion researchJuly 2000)

AFAQ AFNOR Syntec EMO
NF X 50-057 1SO20252
1SO9001 1SO20252 1SO20252
1SO20252 (IMPLEMENTING ISO 20252 AN
EVOLUTIONARY PROCESS) (MRQSA — Market Research Quality Standards Association)
BSI 7911  1SO 20252 2008 5 BSI 7911
20



1SO20252

a) ISO/IEC Guide 65- EN 45011: Requirements for bodies operating product certification
b) 1SO 19011: Auditing of quality systems

¢) MRQSA Specification for assessment and certification to 1SO 20252
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