AR

JMRA

2011 5 26

— AL @AA

BAV-IT U VY-Fig

JIRA

Japan Marketing Research Association



1SO20252

JI'R@ ~2= Japan Marketing Research Association



23

2011

1SO20252

JIRA

Japan Marketing Research Association



JI'R@ ~4= Japan Marketing Research Association



-2010 -

u 2006

E JMRA

JI'R@ -5- Japan Marketing Research Association



-2010 -

s el bl

il

JI'R@ -6- Japan Marketing Research Association



-2011 -

JI'R@ 7= Japan Marketing Research Association



-2011 -

E
1.

.
2.

.
3.

.
4.

:

JI'R@ -8~ Japan Marketing Research Association



-2010 -

[T
(

JI'R@ -9~ Japan Marketing Research Association



-2010 -

A
A
A 1SO 20252
10 28

JI'R@ -10- Japan Marketing Research Association



-2010 -

(2008 )

DVD-R

Do Do Do Ix

JI'R@ ~11- Japan Marketing Research Association



-2010 -

10
149 98 65.8
54

26

JI'R@ =12- Japan Marketing Research Association



-2010 -

2010 10 18

JI'R@ -13- Japan Marketing Research Association



- 2011 -

[T
(

JI'R@ =14~ Japan Marketing Research Association



-2011 -

o To To Po o T» I

JI'R@ -15- Japan Marketing Research Association



-2011 -

Web
Web

JI'R@ -16- Japan Marketing Research Association



-2011 -

To  To T T

JI'R@ =17- Japan Marketing Research Association



-2011 -

ethnography ethno-
- graphy

JI'R@ -18- Japan Marketing Research Association



-2011 -

JI'R@ -19- Japan Marketing Research Association



-2011 -

JI'R@ =20~ Japan Marketing Research Association



-2011 -

JI'R@ =21- Japan Marketing Research Association



-2011 -

Twitter Facebook

Twitter Facebook

JI'R@ =22- Japan Marketing Research Association



1SO20252 -2010 -

E  1S020252 JMRA
E 2006 1ISO 20252
1SO20252
2010 1
E
2010 7
2011 2

= 2011 4

Jlﬂ% -23- Japan Marketing Research Association



1SO20252 -2010 -

E
1SO20252 1S026362
JMRA
2010 © TC225

1ISO/TC225 WG1, WG2

E 1ISO 15020252

1SO20252
1SO20252

2011 3
1ISO

Jlﬂ% =24~ Japan Marketing Research Association



1SO20252 -2011 -

E JMRA 1ISO20252

1S020252
PR

2011
7 1SO20252

JI'RFD -25- Japan Marketing Research Association



1SO20252 -2011

= 1ISO20252
JSOC

1SO20252
2011

JMRA
1SO20252

Jlﬂ% -26- Japan Marketing Research Association



-2010 -

2004

JI'R@ =27~ Japan Marketing Research Association



2006

2007
2008
2009

-2010 -

JIRA

-28-

Japan Marketing Research Association



-2010 -

JMRA
JMRA

JMRA

JMRA

JI'R@ -29- Japan Marketing Research Association



-2010 -

WG

2010 21

JI'R@ -30- Japan Marketing Research Association



-2010 -

08 09 10

49 /7 85
27 37 45

JMRA

08 09 10
13 19 21
8 38 10
21 28 31

JI'RFD -31- Japan Marketing Research Association



-2010 -

JMRA

08 09 10
5 1 5 2 [/ 2

JMRA

JMRA

JI'R@ -32- Japan Marketing Research Association



-2011 -

WG

JI'R@ -33- Japan Marketing Research Association



-2011 -

WG

JI'R@ -34- Japan Marketing Research Association



-2011 -

JMRA

JI'R@ -35- Japan Marketing Research Association



-2010 -

Special
Edition

Marketing Researcher

=TTV Y~ F =

Marketing Researcher

~
A FAVT VY= Fy— 10 No.112

Marketing Researcher

L P T 201 No.114

Exu =n

BHETVOFBRETORSE EMTHASIAN CONSUMER Zv M2 OFCERBE D/ LHE
[-oee L L SR B LT IR U

meazzanL: RRORDZHEF TREMEE S XAFME LR SN ER
atir-os-aza e BRI M2 SRR WE A%

SDRBRORMICAT STABEERAT 0K x

ARA RBA-IFOTSY TR JRA RERHTOIUY TS JR 2EFITINFRE

JI'RH -36- Japan Marketing Research Association



-2010 -

E
.
.
:
2009
2010

JI'R@ -37- Japan Marketing Research Association



-2011 -

JI'R@ -38- Japan Marketing Research Association



-2011 -

JI'R@ -39- Japan Marketing Research Association



-2009 2010 -

()
()

()

()
()

N N

()

()

()
()
()
()
JRA -40- Japan Marketing Research Association




JI'R@ ~A41- Japan Marketing Research Association



-2010 -

E
.
3
E
4 )
E

JI'R@ ~A42- Japan Marketing Research Association



-2011 =

E JMRA

E JMRA

35

JI'R@ -43- Japan Marketing Research Association



AKEBOEHDITLE TF—a DR,
F%,IJFWmJF*’”mé SIDELE

/B9 IL—T1&?

tREDE !

LA L=k

JIW—TATE
RSB

EEDIERFT?

2011 EEEI5H
HFAN)—Fryr—E8BE3I—
JLEURERE
BT\ o )
e | D e W L T R
e T ser [ awamwiond
- 1c3 -b—.u'._l-g-» HEFOAT, L ﬁ)-:f._ hod ;.,;.:ﬁx I She
=E# 8t =
FW=RTI
2RE
AEXZH
AXRH
BaFR

SIN—TANDZEER

- AEREENOEBRFRIEEN S o

- BRI CHICT AEERADELL AH

=T O T oA A=UDBAEETH -7

REFTHRELIEEZAIE?

- JJ)L—7C

XETII.ZZEELT!

- SWOTDRL v HEEE
AEQD BEPCIREIEBRREICL . 21308 E L
THEIARE

AL DT

JIRA

-44 -

Japan Marketing Research Association



-2010 -
O3 X
O3 8l 1 o

1K 1

JRA -45- Japan Marketing Research Association



-2010 -

JMRA
20042 "
20052 JMRA
20068 &z

.
20078 Yb =
20088 Catchthe Wave °~ U

20098 marketing research NEW professional
I

<

Jlﬂ% -46-- Japan Marketing Research Association




-2010 -

|
2010 a » 5 i nofihO™ fi @
ofihOo™ fi ® e it

ASIA 'ENew Definitions, New Challenges, and New Frontiers
20102 11 25 26 :

K 535]
W 13 n 75| K

JI'RH ~A7- Japan Marketing Research Association




-2010 -

ASIA 'ENew Definitions, New challenges, and New Frontiers

FEF)Y—Fr—0FrLJ

Adventure of young Researchers

16:10-17:30

Jlﬂ% -48- Japan Marketing Research Association



-2011 -

Renovation

n
I
)
I

— Nosr >

Jlﬂ% -49- Japan Marketing Research Association




-2011 -

Q' o' dDwt #|ao8 ! oo w* D@ —

, 48t pgow oL A g FL o

VMg es ™ %  AJofihOo" fi @
ofiho™ fi @ 3 %— L

Facebook twitter

n'oow % 3 edd e—

Jlﬂﬁ] -50- Japan Marketing Research Association



-2011 -

8 ofi Pd % A
z2lsk, o' % 0ot

Renovation

Jlﬂ% -51- Japan Marketing Research Association



11 ﬁ November 201 14E(FE R 234F)

-2011

s

A X X x £

. 2 g{tU)B 4 5 6

7 9 10 |11 12 |13
17

JIRA

=52

Japan Marketing Research Association




-2011

} mm= PJ ' D OVfiod

Il 1 #A

Jlﬂ% -53- Japan Marketing Research Association



-2011

Renovation

11 22

Jlﬂ% -54- Japan Marketing Research Association



2010 /2011

2011 5 26

JI'R@ -55- Japan Marketing Research Association



-2010 -

E Desk research group

1. 1 n

| B
E Online fieldwork group
T v dz A /

2. 1IN N n B

JI'R@ -56- Japan Marketing Research Association



2010/11/26 9:30 - 10:15 2

1 Desk research group
5 n

ov

2 Online fieldwork group
5 nB 0 | X

3 APRC Committee Member
3 K ™~ 5 n

-57- Japan Marketing Research Association



Desk research group

E
(i A wUdz /
1 n n W
E
g n
i1
U » O \
W U\ L
. 0\
.

JI'R@ -58- Japan Marketing Research Association



Desk research data

E
0 JMRA { 3 )
0\ L 9
2010 e |
t JMRAK 81
§)
t JMRAK 5
h dz ! 3
5

JI'R@ -59- Japan Marketing Research Association



Online fieldwork group

W(5 ) | 1 WA
1 W ( Y l .

JIRA

-60 - Japan Marketing Research Association



Online fieldwork data

7

E
iU JMRA { 3 )
4
N
i JMRA Ho/
RAW DATA

JI'R@ -61- Japan Marketing Research Association



2. X B ’ 1

JI'R@ -62- Japan Marketing Research Association



JI'R@ -63- Japan Marketing Research Association



-2010
22 2010

1. The 2010 APRC Conference Tokyo

2. APRC

Japan Marketing Research Association



1. The 2010 APRC & JMRA Conference Tokyo

- 2010 11 25-26

- Westin Tokyo

- 535 75 395 / 65
- 13




1. The 2010 APRC & JMRA Conference Tokyo

2010 11 25-26
Westin Tokyo

535 75 395 / 65
13




Japan Marketing Research Association



2. APRC

ASIA

APRC Summit

2010
- Agenda -

Tt calinida
Gleba NSW 2037
Australa
9566 3100
F:+61 2957159
Emall: amsrsgRamsrs.com.au

WWW.amsrs.com.au
ASIA PACIFIC RESEARCH COMMITTEE (APRC)
MINUTES OF COMMITTEE MEETING

Asia Paciic Research Commitiee Preiminary Mesting

24 November 2010

Time: £.00pm -5.00pm

Host: JMRA
Venue: Westin Hotel, Tokyo

Attendance: AMSRS/ AMSRO: Mr Pater Hamris, Mr. Ian Thomas, Ms. Eissa
Molioy

CMRA:Dr Liu Denuan, MrWeng Ruiguang
CMRS: Or Jian-bang Lin

JMRA:Taor-san, Ot3-63n, Suzukl-san, Tatelshi-s3n, Sugimura-san,
Kaklzime-san, Hoshl-san, Fukukawa-6an, Takehana-san
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