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:ESOMAR Industry Report 2009

2004 2005 2006 2007 2008
23,133 24,678 25934 29,749 32,462
1.9% 6.2% 1.1% 6.7% 4.5%
9.4% 3.9% 4.3% 4.0% 0.4%
US$ million
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2008
(%)
32,462 100.0
15

1 8,866 27.3

2 4,154 12.8

3 3,334 10.3

4 3,042 9.4

9 1,643 9.1

6 915 2.8

/ 818 2.5

8 7193 2.4

9 163 2.4

10 127 2.2
11 689 2.1
12 482 1.5
13 471 1.5
14 455 1.4
15 425 1.3

US$ million
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2008
APAC (%)
4538 100.0
1 1,643 36.2
2 793 175
3 727 16.0
4 425 9.4
5 198 4.4
6 103 2.3
7 97 21
8 97 21
9 94 21
10 73 1.6
11 72 1.6
12 67 1.5
13 56 121
14 Cl §) * 32 0.7
15 25 0.6

US$ million
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Marketing News, August 30, 2009, American Marketing Association
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2

3

2008 2007 URL Rl ( U.S.$) () ( u.s.$)
1 1 The Nielsen Company New York, NY u.s. www.hielsen.com 108 34,516 $4,575.0 0.0% $2,344.0 51.2%
2 - The Kantar Group* London & Fairfield. Conn. U.K. www.kantargroup.com 80 21,510 3,615.1 3.6 2,722.6 75.3
- 5 The Kantar Group* London & Fairfield. Conn. U.K. www.kantargroup.com 61 6,950 1,516.1 3.0 1,000.6 66.0
- 3 Taylor Nelson Sofres plc* London U.K. www.tns-global.com 80 14,560 2,100.0 4.0 1,722.0 82.0
3 2 IMS Health Inc. Norwalk, Conn. u.s. www.imshealsh.com 76 7,500 2,329.5 1.2 1,487.5 63.9
4 4 Gfk SE Nuremberg Germany www.gfk.com 57 9,692 1,797.2 55 1,389.1 77.3
5 6 Ipsos Group S.A Paris France WWW.ipsos.com 64 9,094 1,442.1 7.8 1,283.5 89.0
6 7 Synovate London U.K. Wwww.synovate.com 61 6,746 961.0 2.3 817.3 85.1
7 8 IRI Chicago U.S. www.infores.com 8 3,600 725.0 2.3 271.0 37.4
8 9 Westat Inc. Rockville, MD U.S. www.westat.com 1 1,998 469.5 0.5 =
9 10 Arbitron Inc. Columbia, Va U.S. www.arbitron.com 2 1,116 368.8 9.0 4.4 1.2
10 11 INTAGE Inc.** Tokyo Japan www.intage.co.jp 3 1,779 332.2 37 3.8 1.1
11 12 J.D. Power and Associates* Westlake Village, CA u.s. www.jdpa.com 9 850 272.2 2.2 83.6 30.7
12 14 Maritz Research Fenton, MO U.S. www.maritzresearch.com 4 756 230.7 2.6 33.3 14.4
13 16  Opinion Research Corp. Princeton, NJ u.s. www.opinionresearch.com 5 485 227.7 -0.3 82.4 36.2
14 15 The NPD Group Inc. Port Washington, NY U.S. www.npd.com 13 1,090 226.1 6.6 57.6 25.5
15 13 Harris Interactive Inc. Rochester, NY u.S. www.harrisinteractive.com 7 899 221.8 -10.8 84.7 38.2
16 16 Video Research Ltd.** Tokyo Japan www.videor.co.jp 3 393 188.3 -2.5 0.2 0.1
17 18 IBOPE Group Sé&o Paulo Brazil www.ibope.com.br 12 1,884 158.9 28.3 35.7 22.5
18 21 comScore Networks Inc. Reston, VA uU.S. WWw.comscore.com 5 581 117.4 26.7 16.5 14.1
19 - Cello Research & Consulting London U.K. www.cellogroup.co.uk 2 451 98.8 8.9 39.3 39.8
20 - Market Strategies International Livonia, Ml U.S. www.marketstrategies.com 3 307 92.2 35 14.7 15.9
21 19 Lieberman Research Worldwide Los Angeles, CA u.s. www.lrwonline.com 4 324 90.1 3.0 16.4 18.2
22 - Mediametrie Paris France www.mediametrie.fr 1 515 85.4 5.6 9.4 11.0
23 - BVA Group Paris France www.bva.fr 4 742 83.9 3.0 9.0 10.7
24 - You Gov plc London U.K. WWW.yougov.com 9 474 82.9 18.9 58.8 71.0
25 22 Dentsu Research Inc. Tokyo Japan www.dentsuresearch.co.jp 1 163 68.2 0.3 0.2 0.3
TOTAL 128,975  $22,476.1 3.9%  $13,587.6 57.6%
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2003 2004 2005 2006 2007 2008

1,470 1,547 1,613 1,684 1,750 1,766
- 105.2 104.3 104.4| 103.9| 100.9

%
24.6 30.6 37.5 45.2 53.3 62.3
- 124.3 122.5 120.6 117.9 116.8

%
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E 1,766 100.9%
U
U
U 2
35.9%
2007 2008

1,750 1,766 100.9

543 553 101.8

1,120 1,124 100.4

360 404 112.2

760 720 94.7

87 89 102.2

JMRA 2009
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2008 2009
1. 7% 1. 1%
2. 16% 2. 15%
3. 34% 3. 31%
4. 29% 4. 34%
5. 14% 5. 19%
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