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“How Will Al Transform Global Consumer

What is the main
message of this advert?

Understanding?” Would you prefer buying 5~
luxury fashion items in-
1 0 ; store rather than online? %17
Practical Learnings from Kao’'s Research i
JOU rney ] e | prefer the in-store

shopping treatment
and experience.
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5,000,000+ consumers
INterviewed across
mMultiple categories.
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Al has generated the following
discussion guide based on your
inputs. You may edit it as you like.

1.Can you tellme about your experience
with oriine dating apps and latiorma?

2 How do you maet pecple that you dite?
5% primariy online o cffie interactions?

3. What are the agvantages of veing online
g app compared o offire daing

4 Are there disadvantages o pitfafs that you
have experianced whike using crine dting
20pa” 30, could you please staborste?

5 How 80 you perceive daing sppa i teema

Need more? Add your own question below.

+ Add Question
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Chat will end In
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You have completed 4% of questions successfullyt

My dally commute is on a hybrid structure since Fm.
currently working from home but still go 1o the.
office twice a week. | use the trains if Fm going to
the office and da not drive. | drive most ather days
‘even it Fm not going to the office.

Thanks for sharing about your comanute,
How important is sustainabitty snd

rweonmental impsct in your lifestyle
cholces? Could you piease elaborate on
how these factors influsnce your
decisions?

Having environmentaly friendiy choices is sn
important thing for my family. Not anly far driving
butin other parts of our lfe as well If there s an
‘eavifoamenta¥y conscious choice in the products.
we buy, we prefer them. Sustainabilityin my opinion
5 3 Btlo bit more compiicated than that. | think tha.
bigger pictura is impoctant not [ust the end product
but how the raw materisis are sourced, the foistics,
manufacturing process etc.
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You have completed 4% of questions successtully:

My dally commute is on a hybrid structure since Fm.
‘currently working from home but stillgo 10 the.
office twice a week. | use the trains i Fm going to
tha office and do not drive. | drive most ather days
‘even it Fm not going 1o the offc

Thanks for sharing about your ComAUte,
How important is sustainabitty and
enviranmental impact in your lifestyle
choices? Cauld you piease elaborate on
how these factors influence your
Gecisions?

Having enviconmentally friendy choices s sn
important thing for my family. Not ardy far driving
butin other parts of our life as wall If there is an.
‘eavifonmenta¥y conscious choice in the products.
we buy, we prefer them. Sustainability in my opinion
5 3 Btlo bit more compiicated than that. | think tha.
bigger picture is mportant not just the end product
but how the raw materisis are sourced, the fogistics,
manufacturing process etc.

chat.boltinsight.com
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Hang tight, loading chat! If it takes
too long, check your internet.
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into a new era.
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www.boltchatai.com MRS Evidence
linkedin.com/company/boltinsight member i

Company Partner



Book a demo here

Rob Purss Yusuke Suwabe,
APAC Client Partner Senior Brand Manager
rob.purss@boltinsight.com suwabeyuusuke@kao.com
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