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Theme 1 : Inviting Inbound Work Into Malaysia

Attractiveness of Malaysian Market
 economy-socio-demography
* major consumers trends



Macro view of the Malaysian economy (Q1°16) — more gloomy than glowy

BCI dives below threshold point to 83.9. Inflation rate roses 1.5% vov in Rlngglt is expected to trade at 4.3 by
Business condition remains challenging with Sept’16, slowing from a 4.2% increase in end of 2016. MYR reached all time high of
slow down in sales & production, decline in Feb’16. Price increase in food, housing & 4.71 in Jan1998 and record low of 2.10 in
local and export orders and rising stock utilities eases while while transportation cost Oct 1978
levels. declines.

GDP BCI

T lhreShOId 140 MALAYSIA INFLATION RATE W

CSI csi dips g-0-q to 73.6. Jobs improved, Consumer PriCE decreased to GDP expanded 0.7% in Q2/2016 over
but fears of rising prices remain. As such 115.3 Index Points in Sept 2016 from highest previous quarter. GDP growth rate averaged
Consumers may watch their spending. Job 115.6 Index Points just a month earlier. 1.28% from 2000 until 2016; all time high of
worries weigh on consumer sentiments 5.9% in Q3/2009 and record low of -7.6% in
Q1/2009
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Malaysian consumer confidence remains stable at the start of 2016, at 79% (dipping
one point from previous quarter).
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http://www.nielsen.com/my/en/insights/reports/2016/q1-2016-consumer-confidence-report.html

With no real changes in economic outlook, Malaysians’ confidence remains [ow.
This trend is expected to continue until the pressure on the Ringgit eases.

Priority will be on savings rather than spending

MALAYSIANSTOP 10 MAJOR CONCERNS

Q12016 Q42015

SOURCE: NIELSEN CONSUMER CONFIDENCE REPORT

HOW MALAYSIANS SPEND THEIRSPARE CASH IN Q12016

SPENDING
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http://www.nielsen.com/my/en/insights/news/2016/stable-q1-2016-malaysia-consumer-confidence.html
http://www.nielsen.com/my/en/insights/news/2016/stable-q1-2016-malaysia-consumer-confidence.html

CPI for food categories (i.e. Food & Non-Alcoholic Beverages, Food at home & Food out from home)

have registered slight uplift.

Consumer Price Index (CPI)

Oct — Jan — Aor— Jun Jul-Se Oct- Jan-
Dec 14 Mar 15 lg Index 15 Indepx Dec’15 Feb’16
130 Index Index Index Index
125 Total 111.7 110.5 111.6 113.8 114.6 114.5
120 Food &
NA Bev. 115.9 117.4 117.2 120.4 121.1 122.2
115 \Y/
Food At
110 Home 115.6 117.9 114.4 120.3 120.8 122.8
105
Food OOH 117.7 118.4 116.2 121.9 122.8 124.1
100
R R R R R
§§§2§§3ggéé8§£§%§§3§$5§8§£§2§§3§$8§8§$ Rest. /Hotels 118 118.9 120.1 122.8 123.5 124.2

@ -00d
Food At Home
e=F00d Away From Home

SOURCE : Department of statistics, Malaysia, http://www.statistics.gov.my/
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Both individuals & businesses are facing challenging times

- Rising cost of living (i.e hike in transportation fare, toll rates, natural gas, cigarette taxes, removal of rebates for electricity)
- Declining purchasing power

lj»f ‘# THE STAR Besides the GST, Malaysian consumers and businesses have had to contend with the
AF i ONLINE hike in public transportation fares, natural gas tariff hike for commercial and industrial

users as well as higher toll rates for certain major highways in and around the Klang

f* News Business Sport Metro Tech Lifestyle Opinion  Vide Va I I ey .

Business NeWS  Home- susiness - Business News

The drastic rise in cigarette taxes from Nov 4 was felt by smokers and showed up in the
o November consumer price index (CPI).
Cost of living tops agenda as

MalaySIa antlnues to face Starting from January, heavier users of electricity would have to pay more, as rebates
challenges in 2016 would be cut.

onlne‘

MALAYSIA Peop|e hop"‘]g fOI‘ gOVt to

address rising costs of living

BY JOHN BUNYAN

LAST UPDATED FRIDAY, APRIL 08, 2016 07:12AM
MMOTV NEWS MALAYSIA WORLD LIFE SHOWBIZ OPINION SPORTS TRAVEL

“"We expect Malaysian consumers’ purchasing power will MALAYSIA : H H
decline further. The recent toll hikes will lead to another REtaII sect.or hlt as Mala.'1y5|ans
round of price increases in the next few months”. cut spendlng to cope with
Budget 2016 did not provide incentives that will spur rising prices

consumers’ spending in next year’s first half. BY IDA LIM
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http://www.thestar.com.my/business/business-news/2015/12/31/cost-of-living-tops-agenda/
http://www.themalaymailonline.com/malaysia/article/retail-sector-hit-as-malaysians-cut-spending-to-cope-with-rising-prices
http://www.themalaymailonline.com/malaysia/article/people-hoping-for-govt-to-address-rising-costs-of-living

Households with kids struggle to keep up with price increase for children’s essential items

(e.g. uniforms, stationery, canteen food, bus fares).

BUSINESS INSIDER

Finanece

MALAYSIA As children across the nation scurry back to school,
parents struggle to keep up with the various price
hikes that the new school year presents.

FINANCE

These price hikes include the cost of school supplies
like stationery and uniforms, tuition fees, bus fares

Going Back To School Has Never Been So Expensive ~ 2nd even canteen food.

CONTRIBUTOR FINANCE WM JAN.5, 2016, 412 AM

NEW STRAITS TIMES ONLINE

Parents may face additional financial burden next year as school bus Aol bt BT o

operators look to hike their fares to cope with the Goods and
Services Tax (GST).

School bus fares going up

BY FAREZZA HANUM RASHID - 28 DECEMBER 2015 @ 11:00 AN
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http://www.businessinsider.my/going-back-to-school-has-never-been-so-expensive/#Ifkvza1doD0LeOk4.97

Among Chinese consumers - CNY vendor sales dipped by >30%.
Retailers are less hopeful as the unfavourable economic prospects and diminishing

purchasing power are making consumers more cautious in their festive season spending

ALL BUSINESS DAILY

Malaysian Reserve

CIMB's share

CASTEUPDATEDIWEDNESDAYFAPRIGRZUSZOT0,05:15EM

MMOTYV NEWS MALAYSIA WORLD LIFE SHOWBIZ OPINION SPORTS TRAVEL Study: 36% of M'sians

R % 3
prefer to buy new o o ] L rebounds on i

e Local traders hard hit this hld| foizm:
Chinese New Year as shoppers
cut spending

BY OPALYN MOK & YAP TZU GING Home

Markets Sports ‘

Companies ‘ Clobal Economy

Cautious Festive Spending Expected As CNY

Looms

“While (demand for) quite a number of items, like Farah Adilla

Mandarin oranges, dried meat and canned seafood,
are always on the rise during the festive season, I
do expect some consumers like myself to settle for
cheaper grades of items this time around.”
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http://www.themalaymailonline.com/malaysia/article/local-traders-hard-hit-this-chinese-new-year-as-shoppers-cut-spending

Seeing students struggling in universities due to lack of money (even to eat) is not new.

But with the rising cost of living, it IS a serious issue now.

NEWS OPINION UNIVERSITY PRE-DEGREE STUDY ENGLISH K-12 SCHOOLS lesue 00409 AL WINDOW ON HIGHER EDUCATIC

S —— University World News Q)

18 April 2016 Register to receive our free newsletter by email each week

Global Edition / News / World Round-up / Features / Commentary / World Blogs / Student View / Academic Freedom / Letters

Special Reports / Special Editions / Africa Edition / Asia Hub / Transformative Leadership / Archives / About Us / Contact Us

=1
MALAYSTA = If you would like University
- | | World News to be the media
Many students are struggling to partner for your international
o '(Q \“(‘\“ \‘oﬂﬂﬂ R afford meals Su rvey conference, contact us on this link
SO A NG AT -

CEREMOI\ LR

Brendan O'Malley 13 January 2016 Issue No:396

2 AF
,jr,i THE STAR

ONLINE
Rising cost of living in Malaysia Q
means students can’t afford to eat ff News Business Sport Metro Tech Lifestyle Opinion  Videos  Property
Z @4@ Study International Staff © Jan 13th. 2016 Nation Home = News = Nation
SOCIAL BUZZ

A survey of 25,632 students in six public universities found
that 96% of students questioned felt burdened by the HElp fOI' hlll'lgI'y undergrads

economic situation and 74% had no money to buy meals.

More than half of respondents could only spend MYR5 / day EE

eating (44% only eat rice with fried egg and 41% only eat
instant noodles).

10
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https://www.studyinternational.com/news/rising-cost-of-living-in-malaysia-means-students-cant-afford-to-eat
http://www.thestar.com.my/news/nation/2016/01/09/help-for-hungry-undergrads-students-rally-together-to-feed-growing-number-of-needy-varsity-mates/
http://www.universityworldnews.com/article.php?story=20160112212332541
https://www.facebook.com/MuslimVolunteerMalaysia

Malaysian consumers are getting fast entrenched into mobile technology and digital world

(ildevice

OGO T!

Key internet & mobile statistics |

POPULATION % POP. AGE 15 - 34 YEARS

29 Million 34%

66% 18%

140% 10 Million

Source: The World Bank (2012), Euromonitor (201 3), Household Size Economies; EAP (2011) Wikipedia (2014), Ministry of Communication (2011) -

MARKETING RESEARCH SOCIETY MALAYSIA
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Malaysia is among the most connected markets globally — Internet use is well into the

mainstream

Internet penetration (weekly internet usage) bell curve for 48 markets

Vietnam
50%
0\ Malaysia 2014
55% MCMC : 68%
Malaysia 2015
67%
India UK
22% @ ® 380%
Norway
0% Internet ® 92% 100% Internet
penetration penetration
Users predominantly early ~ Users predominantly Users now Users now close to total
adopters higher income mainstream market, including late adopters

o

Source : 2014 - 2015 Google CCS Program
Full methodology in full report (Appendix)

12
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Smartphone penetration growth is pronounced since 2014, with all other devices seeing uptake

as feature phones further die out

Device ownership
%

Malaysia 2015:
Average number of
devices owned*

3.0

(| i

Feature phone Smartphone Tablet Laptop Desktop

Malaysia 2014: -
Average number of
devices owned*

2.9

B Ownership " JOwnership + Intention to buy

’—\

SOURCE: TNS CONNECTED LIFE REPORT 2015
MARKETING RESEARCH SOCIETY MALAYSIA
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Malaysia is the strongest Leader market globally!

(in terms of how socially active they are on internet and instant messaging)

Fragmentation of social and IM platforms

Average number of platforms used daily
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Top 5 consumer trends in Malaysia

Facing multiple financial issues, many consumers cut spending

= Tougher credit requirements place home ownership out of reach for many

»  Consumers’ desire for home ownership unabated by rising property prices

= Households cutting spending to counter rising energy costs

» Consumers increasingly shopping online

» Holiday-makers increasingly opting for domestic destinations

MALAYSIA
HOLIDAY

%

= Consumers preparing more meals at home, cut spending on dining out

\
\\\\\m .‘.\“.
&

=  Consumers adopting healthier eating habits —~

] Greater demand for halal food
SOURCE: EUROMONITOR
MARKETING RESEARCH SOC ;TY MALAYSIA
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Halal is big business in Malaysia

Halal means ‘permissible’ in Arabic.
Large majority of the population in Malaysia comprises of Malay Muslims.

Malaysia is leading global halal hub with an annual export value of RM35.4 billion for halal products, which
contributes approximately 5.1% of the total exports for the country.

« Estimated global market value for Halal business is USD2.30 trillion.

JAKIM (Department of Islamic Development Malaysia) was world’s first halal certification body responsible
for monitoring halal industry - leading to amendment of Malaysia’s Trade Description Act in 2011 - this
gives JAKIM much stronger mandate to regulate the halal industry

Malaysia plays host to 2 most important annual halal events, playing pivotal role in building Malaysia’s
reputation as global reference and trade centre for new mainstream halal industry since 2003

1. Malaysia International Halal Showcase (MIHAS)
2. World Halal Forum (WHF)

With government’s full support and heavy involvements, Malaysia’s credibility and leadership in the halal
sector is recognised by Organisation of Islamic Cooperation (OIC).

Malaysia provides the world’s first halal in-flight catering on board its national carrier, Malaysia Airlines.

Malaysian halal standard is now widely used by even renowned MNCs such as Nestlé, Colgate Palmolive
and Unilever.

Malaysia’s halal portfolio expanded beyond food and beverage into cosmetics, logistics, pharmaceutical,
banking and tourism sectors

Source:
1. http://www.itc.gov.my/tourists/discover-the-muslim-friendly-malaysia/malaysia-the-worlds-leading-halal-hub/
2. http://www.panduanmalaysia.com/2013/01/statistik-terkini-penduduk-malaysia.html

Malaysians' Population As

At 2010
1%
Bumiputera
® Chinese
® Indian
67% m Others

MARKETING RESEARCH SOCIETY MALAYSIA
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http://www.itc.gov.my/tourists/discover-the-muslim-friendly-malaysia/malaysia-the-worlds-leading-halal-hub/
http://www.panduanmalaysia.com/2013/01/statistik-terkini-penduduk-malaysia.html

Malaysia is conducive for foreign investors

Vibrant Business Environment

* Market-oriented economy

« Well-developed financial and banking
sector, including the Labuan
International Financial Exchange

* Wide use of English, especially in
business Legal and accounting
practice based on the British system

e Large local business community with
a long history in international
business links

o Large foreign business community in
all business sectors

e Extensive trade links - country's total
trade was valued at RM1.31 trillion
(2012)

Quality of Life
» Friendly and hospitable Malaysians

o Safe and comfortable living
environment

e Excellent housing, modern amenities,

good healthcare and medical
facilities

» Excellent educational institutions
including international schools for
expatriate children

» World-class recreational and sports
facilities

e Excellent shopping with goods from
all over the world

Source: Guide On Pharmaceutical Industry In Malaysia Pagel?2

Developed Infrastructure

« Network of well-maintained highways
and railways

o Well-equipped seaports and airports

e High quality telecommunications
network and services

e Fully developed industrial parks,
including free industrial zones,
technology parks and Multimedia
Super Corridor (MSC)

e Advanced MSC Malaysia Cybercities
and Cybercentres

An Educated Workforce

e Talented, young, educated and
productive workforce

o Multilingual workforce speaking two
or three languages, including English

o Comprehensive system of vocational
and industrial training, including
advanced skills training.

e Harmonious industrial relations with
minimal trade disputes

Supportive Government Policies

e Pro-business policies

Responsive government

Liberal investment policies

Attractive tax and other incentives

Liberal exchange control regime

Intellectual property protection

/\
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Appendix 2_Guide on Pharmaceutical Industry in Malaysia.pdf

Malaysian officials visit bigger countries seeking for bilateral trade deals

I
Visit will bring Malaysia-China ties
2 2 EEEEE
to a new high (‘"deo) Najib's visit to Germany a major boost for bilateral ties, trade

Aol : S Ahmad Zahid's trip to India will

Deweee Qoo Crwe p—— ¥ @]+

R e R Tl , , boost bilateral ties
o Chiyriorsias! Bty Gl et wionin P s aiens 10 0 Malaysia-China trade hits RM170.6 billion for g "

a . Jan-Sept
We have 530 that Dlateral relatons are 3t 3 Nstonc han | can say that
with confidence Noverter 00, 2016 U147 MVT n D @

high

BYBERNAMA - 16 JULY 2016 @ &34 PM

[ i) Birseon. ¢ | Elre oo o Eowe
But more 50, this visit will Being 12 £ 3 e high because e

o Gl KUALA LUMPUR: Bifatersl trade beswesn Muaysia

40 China L AM170.6 biion in the first rine
months of the year. up 1 3 per

cent whan compaced with the same period 8 year
0

comorehersive nature of Sor strategic cartaerathig has now been
trangiated ints meaningful action,” by 23id in iz coening remarks st the

biateral meeting between Malaysia 3nd Ching at the Great Mall of the
Peccie here today

NEW DELHI: Malaysian Deputy Prime Minister Datuk Seri Dr Ahmad
Zahid Hamidi's first working visit to India from Sunday (tomorrow) will
boost bilateral ties between the two countries

coenributed RM154.7 billion, followed by agr
produucts (RM3.2 bilion) and minerais (RMO

LT
LTS o/

/79 \
1
. 4
1&-‘— A spokesman for the Malaysian High Commission in New Delhi said Ahmad

s TPOA i b Zahid’s visit would enhance cooperation and diplomatic relations in various
sectors and fields.

“Forth  period Malaysia s imponts from China
per cont yearca-year (y0-y) to reach AM1027 bilion” he sdded

Exports, however, dropped 8.5 per cent y-0-y 1o RME7.9 billica

Lee anviduted this 1o weskened expons in electrical and electronic products, as well 8s lower demand for
commodities such as paim o4, hquefied natural gas and natural rubber. doe 10 8 slowdown in growsh of
the

worid's second largest economy.

“This visit is very timely as India will host the 25th ASEAN-India
Commemorative Summit which is expected in the first half of 2017.1tis
expected Malaysian Prime Minister Datuk Seri Najib Tun Razak will attend

He said this while defivering his opening remarks t the China (Dezhou)-Malaysia Economic Trade and
Iewestment Corporaton Seminar bere. today

e A ot B g e o e g gt v s Ho 3aid n September, bilsteca) trade rose 1.3 per cent 1o RM21 2 bilion, accounting for 16.6 pee cantof the summit on behalf of the Malaysian government.
e e S o e g i Moty o pad oo
For the sarie month, exports 1o Chink droppid 0ne pes cant -0y, This wes dos 16 the decine in sxports SENADA of R84S 44 o 1 Msaysia “Najib’s visit to India will reciprocate Modi's trip during the ASEAN Summit

Nagb aiso thasked hs countersart Ui Kegang, seated scross from him, for
the wiarm weicome given 10 the Malaysian delegation

petroleum products.

last year. Therefore | believe many issues will be raised during Ahmad

ALYA

“Imports from Ching, however. grew three per cent y-o-y." he sad

s warm in the room, bt outside it's 3 Bttle cold” U reoliedin jest ‘
i Meanwhite, Mala, emal Trade Development Corporation's | i#) ASEAN Unix Directce. Raje ‘

The westher in Bewng & currenthy chilly 35 winter 300reIChes, with 3 high e
today of 1.7 degrees Celsius and an overnight fow of - 2.2 degrees Badruinizam Raja Kamaizaman said the Januan jor bifateral trade performance was the first
% —— deficit recorded between China and Maiaysa for this yesr

Zahid’s visit to India,” he told Malaysian media here, Saturday.

According to Wisma Putra, Ahmad Zahid is scheduled to arrive at Indra
Gandhi International Airport, Sunday for a three-day working visit, after

Nagd wis ghven earfier ghven an oMoal welcoming ceremony 3t the Grest
Hall of the Peosie here toduy “We hope by end-2016. trade will grow and match last year's performance.” be sdded

He encouraged more small and medium enterprises 10 invest in e<omimerce retail shops or franchising
10 0p4n up the Chinese market and heip boost exports from Maiaysia 10 the country.

e s attending the 11th Asia-Europe Meeting Summit in Ulaanbaatar, Mongolia,
. Green Sug a0 BeReted \vh‘ch ended thy

| o S o e | i
ey ¥ i e Ve e |l U

“We 2i30 encowage moce Companies to adopt new, creative and iNnovative approaches 10 enter the
Chinese market” Raja Badruinizam said . p 7 . "
During the visit, he is scheduled to call on India’s Prime Minister Narendra

Modi and meet a few Indian Cabinet ministers before leaving New Delhi for

a two-day working visit to Sri Lanka on Thursday. --BERNAMA

He said desprie China remaining Malaysia's largest yading partner. the trade volume with ASEAN, as 8 ce
Group. was stll higher in comparison while Singapore was Malaysi's top expont destination

A, WO 18 B50 ance TINSHEe, LG 400:€ RATLS 0N 1 DORITE 08 IWEEtTert wos (evedied Dy

“We are open to mvestmants from any country that benefizs us. We are not solely rekant on investments
from China." he added.

Last year, rade between Malaysia and China rose by 11.1 per cent yoy to RM230 9 bilion Exports to
China jumped 10 per cent y-o-y 1o RI101.3 billon

- BERNAMA

Nagh, who i on 3 sic-day offcial vist was welcomed on arrveal by Ovina

rime misster Li Keqisng Alss present were minsters snd sovernment "\
officisls sccemoirryieg the prime misister's delegation

The naticnal sathems of both countries were played, foliowed by Najb's
maoection of the uard sccomosnied by L

The Malavsian prime miniter was 350 given 3 317-gun salute
MARKETING RESEARCH SOCIETY MALAYSIA
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* Products/Services
e Tourism
e Cultural

MARKETING RESE&/ SOCIETY MALAYSIA
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Malaysia imports from 202 countries, so it is no surprise share of Japan is only around 8% but

that accounts for RM632mil

Total Import of Malaysia from Japan 2000-2015 By SITC Categories (RM)

700,000,000,000 - 682,937,147,307 685,390,710,981

606,676,949,80

600,000,000,000 573,626,326,352 628,225,368,157 631,802,391,983

592,334,953,332

519,804,293,717

502,044,624,342 544,303,420,207

478,147,922,564

500,000,000,000 434,669,802,283

508,264,314,900
432,870,797,6
462,293,384,279

399,632,170,928 454,926,516,

400,000,000,000 1 437,245,477,236

414,635,111,277

380,353,445,650

316,537,85, 370,097,328,410

311,458,868,267 303,090,465,492

280,229,093,025 L JETSED

335,243,551,977 e=ll=»Other 201 Countries
e=@m» Total Imports

300,000,000,000 -

245,946,283,255

262,499,324,501
249,188,097,064

200,000,000,000 - 226,479,209,241

100,000,000,000 - 65,512,585,012
53 902 368 428 64,388,618,951 63,512,811,287 64,877,777,412 66,534,799,058 62,373,529,599 54711779150
53,749,883,784 54,038,528,673 62,773,469,253 64,799,147,106 54,316,356,633 65,362,011,452 56,359,919,975 53,588,318,998
0
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
Source: http://trade.stats.gov.my/tradeV2/
MARKETING RESEARCH SOCIETY MALAYSIA
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Import from China and Singapore is growing over the years

Total Import of Malaysia from Japan & Other Countries 2000-2015 By SITC Categories (RM)

700,000,000,000 - 682,937,147,3%% 390,710,981
648,694,873,307
606,676,949,8 Japan
600,000,000,000 - 573,626,326,352 @il China
@y JSA
519,804,293,717 528,828,183 3 )
502,044,624,342 @i Singapore
500,000,000,000 -| 478,147,922,564 @ Other 196 Countries
434,669,802,283
em@us Total Imports
432,870,797,6
399,632,170,928
400,000,000,000 - 374,450,702,537
4
355,138,586,888 e 365,014,059,849
m—(
322,874,534,384
316,537,85 /874,534,
311,458,868,267 303,090,465,492 303,452,850,320
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Malaysia’s biggest import is Machinery & Transport Equipment followed by Manufactured Goods,

Mineral Fuels, Lubricants etc and Chemicals

Total Import of Malaysia 2000-2015 By SITC Categories (RM)
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From Japan, Malaysia biggest import are Machinery & Transport Equipment followed by Mineral

Fuels, Lubricants +

Total Import of Malaysia from Japan 2000-2015 By SITC Categories (RM)
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Japan is only one of several countries Malaysia imports Machinery and Transport Equipment, so

plenty of opportunity for Japan to increase its share

Total Code 7: Machinery and Transport Equipment (RM), Import of Malaysia 2000-2015
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Visitors arrival to Japan is on the increase driven by Tourists

Visitors’ Arrival to Japan — Total vs By Type
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There are 44 nations visiting Japan; Malaysia has a weak minority share. While weak currency is

a potential issue, plenty can be done to induce Malaysian tourists

Visitors’ Arrival to Japan — Total vs By Country
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Cherry Blossom Season
that in Malaysia

appears to sharply drive visitorship to Japan, an opportunity to promote
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At traditional culture side, Bon Odori has some good opportunity for communal bonding in

Malaysia

* Obonisa Japanese Buddhist custom to honor the spirits of one's ancestors

Has evolved into a family reunion holiday
- people return to ancestral family places

- visit and clean their ancestors' graves as spirits of ancestors are supposed to revisit their
household altars.

It has been celebrated in Japan for more than 500 years and traditionally includes a dance,
known as Bon-Odori.

e Started in Malaysia 1977

Celebrated yearly at Esplanade (Padang Kota Lama) Penang, Matsushita Corp Stadium in Shah
Alam and Universiti Malaysia Sabah

Major attraction for Selangor, brain child of Japanese Expatriate & Immigrant's Society
- Less associated with Buddhism and more with Japanese culture.
- To expose locals to a part of Japanese culture,
- To promote and strengthen cultural ties between Malaysia and Japan

- Estimated over 30,000 people participate in the celebration

’—\

Source: http://dancelessons.net/dancehistory/HistoryofBonOdoriDance.html
: http://www.tourismselangor.my/event/bon-odori-festival-2015/
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At traditional culture side, Japanese Concept House has clear lifestyle benefits to property

buyers

Property purchase decisions in Malaysia typically involve 2 steps
1. buyer first purchases house from developer with minimal interior finishing

2. then engage interior designer to customise lighting and built-in furnitures
according to preference and budget

Provision of PanaHome MKH Malaysia’s construction and Living Design
Package is one-stop solution for potential buyers, offering a building
framework with compatible interior furnishing

Three Japan-quality PanaHome technologies is employed

1. Wall Pre-cast Concrete (W-PC) which is cost competitive, leveraging on
construction expertise & know-how in Japan

2. PURETECH ventilation system filters dust and air pollutants

3. “Kajiraku?” is intelligently-designed house layout and efficient space utilisation
which enhances security, safety and communication among family members

Source:http://www.businesswire.com/news/home/20160329006679/en/PanaHome-MKH-Malaysia-Adds-Malaysias-Housing-Industry
: http://www.my-panahome.com.my/eco-ideas-house/
: http://news.panasonic.com/global/stories/2016/45009.html
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/' Wall-panel system

W-PC (Wall-Panel Concrete Method)
Is a pre-fabrication method of large concrete panels at the manufacturing site and assembled later at the construction site.

® Utility shelf Minimize the time spent on housework with flow
planning that takes work efficiency into consideration
pacticshomgelicaliny Keep the house organized by storing the right
items at the right places
The use of the back door makes iteasierto

hangthe laundryimmediately after it's done

‘ or to put the trash out on a daily basis.
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The stove, sink, and
refrigerator are located close
to each otherto create a more
efficientflow in the kitchen.

Efficient multitasking such as
“doing the laundry while
cooking” has been made
possible.
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At Pop Cultural end, Animeé has big demand

Animé (short for animation), Japanese animated cartoons

Animé is usually hand-drawn, but techno-trends have introduced
computer assisted illustration into the genre

Has a huge following in Japan, gaining worldwide recognition.

Distributors can now release animé via

Television
Video
Theatres
Online

Phenomenal success of Nintendo’s Pokémon franchise was helped by
the spinoff 1990s animé series.

Source: http://www.kcpstudentlife.com/cuIture/anime—and—manga/
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At Pop Cultural end, Manga has big demand

* Manga is Japanese graphic novels or comics.

* Spans many genres &;
* Romance § _
* Sports }:
«  Games 13%,
*  Scifi ki
* Fantasy

* Adventure
* Horror
* Sexuality

* Business and so on

* Manga artists work with few assistants in a studio under guidance of publishing company’s
creative editor.

* InJapan alone, manga as an industry reached $3.6 billion in 2007.

* Japan has also begun opening manga kissa, cafées where customers sip cappuccinos and
read their manga.

* Webmanga are popular now with online viewing portal to buy in graphic novel form.

Source: http://www.kcpstudentlife.com/culture/anime-and-manga/ K
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At Pop Cultural end, Harajuku Culture and Trends also has some opportunity here

* Harajuku Culture started during the postwar Allied occupation of Japan

 The movement got a boost when 1964 Tokyo Olympics brought in waves of
tourists and shops that catered to them.

* Some of the more popular and enduring styles

* Cosplay
* Lolita

* Punk

* QGyaru

* Ganguro

* Yamanba/Manba

e Visual Kei

Harajuku fashion and culture has gone international

Regular Harajuku-style meetings in many countries including Malaysia

* Fashion stores (eg. Aeon) are already offering Harajuku brands in Malaysia

Source: http://www.travelchannel.com/destinations/japan/articles/harajuku-culture-and-trends K’
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