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Customer Love



A clear drive towards customer centricity 

Compressed cycle times

Lots of data; and 

Everything is mobile 
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We are living
In the age
of the
empowered
customer
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Customers Expect To Be Treated As Real People, 

Not Data Points
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Participation and 
response rates go 

up

Data quality 
improve

Engagement goes 
up

and churn
goes down

When Customers Feel They Matter…
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Big Data is Not Enough
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Social Media is Not Enough
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Our long-term success is not just in the $33.5B MR 

industry, but in democratizing MR for the $1.3T 

Marketing Technology industry



How Do We

1. Help build better 
brands

2. Assist with 
humanizing data 
internally

3. Drive better 
business results

4. Encourage 
greater 
collaboration



People matter.  If we embrace this reality, we have the chance to elevate customer 
intelligence, influence strategy and drive our profession forward. 


