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More time spent on Online than Free TV,
Accelerating growih in China.
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Varied experience on online survey,
Japanese panelists are most experienced.
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Motivation composes of tangible & intangible
factors. Self-expressing works well to get
people started, while tangible incentive may
work better for the long run.
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With exception to the new face like Thais, Online
Channel is getting more ﬁrominent, especially in
China & Korea where fashion is the top category.
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Convenience and Low Price are main drivers.
Security and quality of products are in doubt.

Convenient
Can shop quickhy
Easy to look for what [want

Easy to get what [want
Sofe

Security concern

The price is Iow

There are products available only on-line
Can get products currently in fashion
Good gudality

Can get high safisfaction

Erjoy even without specific purchase plan | F 2
Suitable for me {
Can enjoy ; :
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To foster the Online Channel, collaboration
between 3 functions is essential

Quality of Web Design:

To enhance the enjoyable & engaging moment.

An ability to share/exchange views with others would
make the experience become ‘alive & interactive’.

Quality of Product/ Questionnaire:
To differentiate from the off-line offer and manage
customers’ satisfaction & retention.

Quality of Process/ Infrastructure:
To ensure the security and facilitate convenience which
seems to be prerequisite for online activities.

Pacire Jl"zﬂ APRC CONFERENCE TOKYO 2010
[ JMRA ANNUAL CONFERENCE 2010

COMMITTEE




hc

PAoSIUN FOR TH=z NEA L

T i LT N4 I GRAYDIVEN AR S ¥ RN e it SO s o P BT S B B, B U

PACIFIC Jl‘"ﬂ APRC CONFERENCE TOKYO 2010
COMMLTIEE [ JMRA ANNUAL CONFERENCE 2010

COMMITTEE


http://www.istockphoto.com/stock-photo-14225229-shopping-button.php
http://www.istockphoto.com/stock-photo-12619395-man-illustrating-what-is-needed-to-build-a-website.php
http://www.istockphoto.com/stock-photo-9838036-globe-plug-in-usb.php
http://www.istockphoto.com/stock-photo-11731262-internet-business-concept.php

