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sample bases.

Base: Those who
hawve more than 1
employes working in
their company or are
not self-employed.

* Excludes UK data
for the MR sector

Base numbers
shown for Market
Research Sector
only.

See Appendix for
general population
cample bases.
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employes working in
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not self-employed.

Base numbers
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Research Sector
only.

Appendix for
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have more than 1
employes working in
their company or are
not self-employed.

Base numbers
shown for Market
Research Sector
only.

Seo Appendix for
general population
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their company or are
not self-employed.

Base numbers
shown for Market
Research Sector
only.

See Appendix for
general population
sample bases.
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Base: Those who
hawe more than 1
employee working in
their company or are
not self-employed.

Base numbers
shown for Market
Research Sector
only.

Seo Appendix for
general population
sample bases.

Base: Those who
hawve more than 1

employee working in
their company or are
not seif-employed.

Base numbers
shown for Market
Research Sector
only.

See Appendix for
general population
sample bases.
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Base: Those who
hawve m than1
employee working in
their company or are
not self-employed.
Base numbers
shown for Market
Research Sector
only.
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See Appendix for
general population
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General population M Market research sector sample bases.
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<IBIERI>
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Base numbers
shown for Market
Research Sector
only.

See Appendix for
general population
General population W Market research sector sample bases.
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