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Level of Trust by Organizations/Professionals
MNet Trust Index

TH - SPIEMABIDEFEEL AN 2022 2020
The Health authorities 529 E g m&% F30% 9%

Your local police 53% 28% | 16% &4 +37% +45%

Retailers with loyalty card programs |G . 38% | 12% R +33% +27%

Banks ar other financial institutions 47% 33% | 16% E3 +31% +29%

Online stores 43% [ 12% ;b3 +29% +25%

Companies that provide internet search engines such as Google and Bing 39% 19% 53 +19% +14%
Pharmaceutical companies [ NNGEELL TS 35%, 21% & +18%  +16%

Market research companies [INNEEEEE TN 43% EETEESE «14%  +13%

Mobile phone operators 35% 40% [ 21% 38 +13%  +8%

Data analytics companies 26% 46% - 21% I +6% +1%

Election and opinion polling companies 18% [ 30% B A% 79,

The government 31% [ 35% B 6% +11%

Secret service organizations 22% 41% 10% 6% 6%
Media companies [TTEHETE 38% [ 38% . 18% -18%
Locial media companies such as Facebook and Twitber | 20% | 33% 43k 23%  -26%
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Trust in (vs. Country Average)
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Canada +18% (Ranked 7 of 15)

Brazil _ +58% (Ranked 2™ of 15)
LIS - +22% (Ranked 8" of 15)
Germany - +22% (Ranked 4" of 15)

UE +8% (Ranked 9% of 15)
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