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Country i Fieldwork Partners i Sample Size
Australia Ovation Research 1003
Japan Rakuten Insight 1000
South Korea PMI 1002
7 New Zealand (NZ) Ovation Research 501
I#I Canada Quest Mindshare 1000
l ». Mexico Netquest / Offerwise / Question Pro 1051
= United States (US) Innovate MR / Rakuten Insight 1006
B Germany Bilendi 1000
3 Spain Bilendi 1000
[ ——— | |
==l==  United Kingdom (UK) Opinium 1000
J4—=IVRO-HVEIR, T0J33>7J. 7-59U8 : InnovateMR
Lih—MMERL: RTi Research. &R: Empower MR, Multilingual Connections
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52%

mm Trust 43%
Not Sure
m Do Not Trust '30
(Net Trust Index) Don’t know (Net Trust Index)
18% 5
(vs. 2022 (vs. 2022)

4%

WEEHEERE (Net Trust Index) = {E#H9%5% — EBHCIRL%

T STREISE (NTI }) DIUICISEER /R WEBL T NTIOFIBF+6 (GRS 55EFHDML)
BINT —9HESEFEETEE (PNTI): DIFUIL15ER/ HEMEAZIEL T PNTIOFIIERF—18 (THiZREF155EF RN 1241)

NR=R: N=23>1[EZF#H (500)
NR=R: N=23>2[EE#E (500)
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HiHRERH IR THIERNEEE — RS EHEERE

Average: +6

Market Research companies (Ranked 9" of 15) m

TIRRESHOBAFRFAICSHTAHEE — REEHERR

Average: -18
Market Research companies (Ranked 12t of 15)

HRE{ESHEEISE (Net Trust Index) = {S1H93%% — {STATERN%
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GLOBAL RESEARCH

(gﬂg El 42 THBRODAREBRENMGFENTNS. CORKRICBAL T, BARRSELSETINAIECH D, 0Nt NeTvox

i o g s
Bl & (e ==

s FFREOEFEELANILOFEHE

+9 2 +6 11 +10 +16 +24 +20 +6 +12 +6
2
D 34% 39% 43% 38% 34%
Not Sure 43%
m Do Not Trust 36% 34% 44% 38% . 37% 329 35%
Don’t Know 0 35% 32%
30%
0,
23%
4% 8% ) 70 ) 70
Total Australia Japan  S.Korea NZ Canada  Mexico us Germany  Spain UK
(4,774) (503) (500) (498) (251) (497) (527) (506) (501) (491) (500)

HREEEERY = BHI5% — EHlTER%  +Scores arean average across the 15 industries/organizations analyzed
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e - — . e
e o M = == 5=
Total* Australia Japan S. Korea Canada us Germany UK
2024 +6 +2 +6 -11 +16 +20 +6 +6
Net Trust
Index vs. 2022 -3 -4 -2% -6 -4 +5 Al -6
2024 33% 32% 29% 19% 39% 42% 33% 34%
vs. 2022 - - - +1% -3% +3% - -4%
% Do Not 2024 26% 30% 23% 30% 23% 22% 27% 28%
LICE vs. 2022 +2% +4% +2% +7% +1% 2% +1% +2%

HweEHEIEN = EHI3% — EHETERV%
*Total based on comparable countries across waves.

tScores are an average across the 15 industries/organizations analyzed
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Net Trust Index

HE EMARADEEEDOLAIL

2024 2022
Banks or other financial institutions 26% [ 12% 7 +48 +44
The Health authorities 37% [ 14% 34 +33 +26
Your local police 32% [ 19% EIA +27 +27
Online stores 45% EAN2 % +27 +27
Mobile phone operators 42% | 16% &V4 +23 +20
Companies that provide internet search engines such as Google and Bing 43% S22 % +23 +22
Retailers with loyalty card programs 49% EETZ % +21 +21
Companies providing Al tools such as ChatGPT or Bard 57% [ 22% A -6 NA
Market research companies 52% [ 26% @ TA -8 -13
Data analytics companies 59% 10% -9 -8
Secret service organizations 61% 8% -11 -11
Election & Opinion Polling companies 47% [ 32% iPA -15 -20
Social media companies such as Facebook and Twitter 49% | 33% @ *A -19 -23
The government 28% [ 46% WA -24 -7
Media companies 35% [ 47% A -32 -22
M Trust Not sure m Do Not Trust Don't Know

REEHEEEY = ERI5% — EHTERN%
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Net Trust Index

M Trust
Not Sure
M Do Not Trust

Don’t Know

+12

33%

42%

(o]

Total
(4,774)

+4 -8

52%
42%

26%

4%
Australia  Japan
(503) (500)

+41

29%
39%

44%

49%
40%

35%

37%

18% 18%
ok

S. Korea NZ
(498) (251)

Mexico
(527)

Canada
(497)

Net Trust Index = % Trust — % Do Not Trust
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42%

(506)

+24 +21 +9

31%

40% °

44%
a0%  37%
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e ZHTVD, BUSINESS NETWORK

-

TIGHEICH I AHIEEE 2022F LD

'@ ™ = o S L
e o v = =W gz
Total* Australia Japan S. Korea Canada us Germany UK
2024 +7 +4 -8 -26 +21 +24 +24 +9
Net Trust
Index vs. 2022 - -3 +5% -14 +3 +2 +2 +1
2024 30% 29% 18% 11% 39% 39% 41% 31%
vs. 2022 +1% = +3% 2% +3% +2% +5% 2%
2024 23% 25% 26% 37% 18% 15% 17% 22%
vs. 2022 +2% +4% -2% +12% +1% -- +3% -3%

Net Trust Index = % Trust — % Do Not Trust
*Total based on comparable countries across waves.
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TISFAEICHTAHEEE SFROFHELE-HRME

Rank

Total . +12% 8 of 15

Australia I +4% 7 of 15
Japan -8% +6% 9 of 15

S. Korea -26% [ | 13 of 15

NZ | +11% 7 0f 15

wils __ Canada - +21% 7 of 15

. | Mexico _ +41% 4 of 15
= us B +24% 8 of 15
B Germany _ +24% 4 0of 15
- Spain B 21% 6 of 15
:‘,; = UK A +9% 8 of 15
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Net Trust Index

B Country Average

B Market Research Companies

Net Trust Index = % Trust — % Do Not Trust

24



TERAEEAERT
HHEELNDHH




S 0

himREOME. ESRRICEOTRASMBREEASNTVSN, AL AICLOT = -
[ZESEEEX RV EEL. BIEILETZEXELNH#S5N TS, BUSINESS NETWORK

o EZN
B EAA AL R L LN T BIZE

Vs. 2022 +11 +11 +4 +12

29% 40% 57% 33%
| T
23%

B 5 — Benefits completely
23% 26%
4 30%
3 33%
39%
2 40%
i 39%
B 1- Does not benefit at all
. 27%
Don’t Know 13% . 10%
- . s  meam
11% 9% 10% 11%
HE-85 HES EDSRX —lEHhER
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AT (M) oREE. 2RNICHFBEBRNEEZISNTVBRESEN, [RIES by et
(=62&58<)] EEBATVBRABARRN, BUSINESS NETWORK

AR () DRSISH Y Hadik

Total (8,727) 52% 3%
iS58  Australia (965) 58% 2%
@ Japan (812) 48% 2 5%
0 5.Korea (722) iy »
e - B o
B0 Canada (952) o B 1
Wl Mexico @35 a6 T
= usin 165 5
B Germany (970) 56% 2%
==  Spain(oso) sax =
S uces) o s

E Too long Just right ® Too short Don’t know
ET¥2% bB&SEL GEhdEz  DhdHEL
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ABAERDMBUESRR T, BICLO>TKRECERD RAYTOIELWIEDZZIFIEDIC bttt
AT, BARLEET(EHEBENE LKL, BUSINESS NETWORK

REFZELWNERITIEHOATNSD

Total (8,727) 40% 5% S

Bl Australia (965) 44% L 24% i

®  Japan(s12) 38% 9%

!®;  S.Korea(722) 45% 5%
= NZ (461) 39% e
140 conada (982) a1% — w0
BN Mexico (935) 35% I
= e 9% T
B Germany (970) 0% A
E_  Spain(956) 46% L 19% S
i UK (384) a1% I

m All/Many Were Enjoyable Some Were Enjoyable m Few/None Were Enjoyable Don’t know
BT/ EMNELDS WODIFEEL DT [FEAE/ELELOLEMT=  HhdEL
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5 | N
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] Mexico e p—
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= .
= .
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BAT—2OUWEEFAIZEY S5

Not Very/At All Familiar Very/Somewhat Familiar

2024: 67% 2024: 30%

m Very familiar Somewhat familiar Not very familiar = Not at all familiar Don't Know
K<hhoT Ll HEY 2B CHM Hhhi
f~ < (1-~ \ - '~
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BN T—2DOUEE EFI FAIZBE I 5 £n5H:
59% 64% 30% 49% 61% 66% 68% 66% 70% 60% 61%

4%
DD PO D E R

25%
W Very familiar 42%
0,
Somewhat familiar i3 50% 48% 48% 50% 48% 57% 47% 47%
Not very familiar 52%
W Not at all familiar
0 41%
Don’t Know 31% 29% 30% 26% 21% 21% 33% 30%
26%
S e -
8% o
0 3 3% 5% b 3 ” 6% S 6% :
Total | Australia  Jgpan S.Korea Nz Canada  Mexico us Germ;r% Spain UK

(4,789) |  (500) (500) (504) (250) (503) (524) (500) (499) (509) (500)
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Not Very/At All Concerned Very/Somewhat Concerned

2024 18% 2024: 80%
‘ 2022: 13% -ﬁ ‘ 2022: 85% ‘
15%
EHEIZBELTNS HEYVBESLTLVRL
m Very concerned Somewhat concerned Not very concerned
= Not at all concerned Don’t know/Prefer not to say
2BESLTLVEL YAV AVE & A
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B ARROUNE - F RIS SR E. FEFIRISHT 5B DORERME

Germany e

— e *
- |\
il @ | ﬂ [ ] ahada

i Spain o« New Zealand
Australia e

<@, SouthKorea e - I&I

Concern with Personal Data Misuse

Low Familiarity + High Concern

{ Familiarity with How Personal Data is Collected & Used
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G
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F=

il I+1 B-0 =

] LT
L] [N

I b I

Net Trust Index

M Increase Trust
No Impact
M Decrease Trust

Don’t Know

-37

32%

11%

Total
(7,803)

AI’&*'JFHTZDFﬁiﬁnHEA?iO){JEFF’\G)EFﬂJ 7SR

-53

470 |

27%

12%

Australia
(500)
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-22

40%

20%

Japan
(500)

-28

9%

44%

10%

S. Korea
(2,002)

-58
Y

23%

9%

(o)

NZ
(250)

-36 -17
9%
22%
36%
32%
10% 7%
Canada Mexico
(1,000) (1,051)

Net Trust Index = % Increase Trust — % Decrease Trust

13%

o
o

26%

12%

us
(500)

-42 -44 -38
34%  30%  31%
52%

8% 10% 13%
Germany  Spain UK
(1,000) (1,000) (500)
*CDRAF(E, MGHHBERHICES

Al FfBIZBF9 B35 DDIEH D-FHE

78



HiZHERTEICLIAIOFIAICEU T, EHRERIIEIRNTORETY A FAICZHINT :‘O‘BAL R‘;;ﬁ
WD SUSNESS NETWORK

Net Trust Index
2024

B DEEENTT BB . ATOSS L0 EEL 42% . 16

B DOEEFICEEND. HoRHBEDHEE IFHRD 37%
SHICATOY S LEERT AL

BADT—SOIELHMTIZ, AEE-TL BN EHN [ . . .

Al FrybRyMOT INE—ZF>T, — iGN Y Y(C . ) ) )
B¥ oM 8E 15T BTL l = o »
Al Fry bRy OT7 Na—%E- T, TUr—asEEE ) 379 o o
AoBE1—F B

M Increase Trust No Impact m Decrease Trust Don't Know
= By v = = S o
et st mden— v, EEAET  BEEEL  EEEXS  bHSHL
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