























News Across

INDUSTRY NEWS

Reaching out to Indonesia’s affluent

and lucrative consumer segment
(Source — Nielsen Wire)

Different strokes for different folks
APAC - Asia-Pacific’s social media
market is diverse and evolving rapidly
with its own unique social network
services, with local sites thriving on

highly profitable business models.
(Source — ZDNetAsia.com)

Food flavours go local in Asia Pacific

and beyond
(Source — Market Research World, written by
Euromonitor International)

MR navigates Tesco growth in Asia
Global — UK based supermarket,
Tesco is Thailand’s biggest grocery
chain and is now one of four compa-
nies bidding for the Thai assets of
Carrefour, after the French giant took
the tough decision to pull out of a
number of Asian markets. In part,
Tesco’s success is a victory for market

research, pushing it as a front runner.
(Source — MrWeb)

Digital liberty: Shopping at a push
of a button
(Source — Adoimagazine.com)

MR revenues declined in 2009 - even
in AsiaPac

Global — ESOMAR has released its
annual report on the global market
research industry, painting a sobering
picture of the first decline in MR
turnover since it began measuring in
1988, but nevertheless striking a
positive note.

(Source — MrWeb)

TNS Responds to Clients by Restruc-
turing Asia Pacific Region

APAC — TNS, the world’s largest
custom research company, has
announced the new structure of TNS
operations in Asia Pacific (APAC),
with Singapore becoming the APAC

regional headquarters.
(Source — PressReleasePoint)

RESEARCH FINDINGS

Shopping binge may slow down
says Nielsen

APAC — Nine of the top 10 most
confident countries in the world hail
from the Asia region, but research
shows spending patterns are likely to

slow down.
(Source — Marketing-Interactive.com)

(Contributed by: Megan Kuek)

What do young Asian office workers
eat for breakfast and lunch?
(Source — Advertising Age)

Internet yet to trump traditional media
Singapore — Internet remains small as
nine out of 10 Singaporeans still turn
to either newspapers or TV for infor-
mation, news and entertainment, The
Nielsen Company in its latest annual

media index concluded.
(Source — Marketing-Interactive.com)

Opinion leaders set the stage for
brands

Global — Opinion leading social media
users are found to be more engaged
with mainstream media brands as
expected, a study by BBC Worldwide,
Carat and The Future Foundation

revealed.
(Source — Marketing-Interactive.com)

Local brands struggle for a piece of the
loyalty pie

Hong Kong — More than half of Hong
Kong consumers would not repurchase
goods and services from the same
brand, a customer experience survey

from Epsilon has found.
(Source — Marketing-Interactive.com)
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