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(Top 258t TDz7 57.3%)

Global rank Organization Subsidiaries / Affiliates in Japan
1 The Nielsen Company The Nielsen Company, Netratings
2 IMS Health Inc. IMS Health
3 Taylor Nelson Sofres plc. TSN Infoplan
4 GfK Group GfK Marketing Service
5 The Kantar Group Japan Kantar Research
6 Ipsos Group S.A. Ipsos Novaction, Ipsos JSR
7 Synovate Synovate
8 IRI
9 Westat Inc.

10 Arbitron Inc.
11 INTAGE Inc. (/27 —)
12 J.D. Power and Associates J.D. Power Asia Pacific
13 Harris Interactive Inc. Harris Interactive
14 Maritz Research
15 The NPD Group Inc.
17 Video research Ltd. (EF#4YH—F)
25 Dentsu Research Inc. (&)Y —F)
Nikkei Research (B HY—F)
Macromill (=£0O=)L)
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