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(TOP5# TL x740%)
Global rank Organization Subsidiaries / Affiliates in Japan

1 Nielsen Holdings The Nielsen Company Japan, Nielsen Co., Ltd.
2 Kanter* Kantar Japan Inc., Japan Kantar Research
3 IMS Health
4 Ipsos Ipsos in Japan
5 Gfk GfK Marketing Service, GfK, GfK Custom Research Japan KK
6 Infomation Resources
7 Westat
8 dunnhumby
9 INTAGE Holdings**
10 The NPD Group NPD Japan Ltd.
11 comScore
12 J.D. Power and Associates* J.D. Power Asia Pacific, Inc.
13 IBOPE Group
14 ICF International
15 Video Research**
16 Symphony Health Solutions
17 Macromill
18 Maritz Research
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A&~y T 10 2014 TOTHRBEAOTYIR 2014
1. FAIHERE 278 1. PoHR—=IL 179
2. AR %7 | i| 2. B& 167
3. I5VA 235 3. E# 158
4. 11X 207 4. A—RFSV)7 156
5 k1Y 199 5. BE 115
6. AS54 197 6. HE 112
7. —a—Y—5F 194 6. BE 100
8. hr4 193 8. IL—L7F 98
9. JILoz— 188 9. JqUEY 82
10. Y VHR—=II 179 10. 24 80
A RIIZT Y 175 |, |1 AVFFRST 64
12. BX 167 12. RpFL 63
1355 00| 158 |
14. A—RXFSU7 156
15. PAISUFHFE 152
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